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MSU DEPARTMENT REBRANDING

This rebranding of the Mississippi State University Department of Wildlife,
Fisheries, and Aquaculture incorporates both the organic shapes of
animals and clean lines-marrying both science and nature.
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Dear Reader,

1am thrilled to inform you that you have been accepted into our [Department
Name] program for the upcoming academic year. On behalf of the [Depart-
ment Name] faculty and staff, | would like to extend our warmest congratula-
tions on this remarkable achievement.

Since the inception of our program, we have been committed to providing our
students with an exceptional educational experience that prepares them for a
career in their field of interest. With our cutting-edge facilities, experienced
faculty, and extensive network of industry contacts, we are confident that you
will receive the best possible training and support while studying with us.

We are especially impressed by your outstanding academic record and
accomplishments, which demonstrate a strong potential for success in our
program. Your impressive academic credentials, demonstrated skills, and
enthusiasm for learning make you a valuable addition to our department
community.

As you commence your journey in our program, we would like to extend our
support and advice to you in any way possible. Please do not hesitate to
contact us if you have any questions or concerns about your studies, courses,
or anything else. We are here to help, and we are committed to ensuring your
success.
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Once again, we extend our heartfelt congratulations on your acceptance into
our program. We look forward to welcoming you as a member of our depart-
ment community and assisting you throughout your academic journey.

Sincerely,

Mississippi State University
Reader's Name

THOMPSON HALL
75 Stone B

(662) 3252952

wildifefisheries.msstate.edu




DEATH WISH COFFEE:
WAKE THE DEAD

Death Wish Coffee is a brand known for it’s strong coffee and dark
branding. This ad campaign plays with these by suggesting that the
coffee will bring already dead people back to life.
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Available now at your local groce
stores or-at DeathWishCoff

Available now at your local c . : Available now at your focal
stores or-at DeathWishC X : o : > . stores or at DeathWishColf
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ALTOIDS

ALTOIDS: TELLYOUR STORY

Altoids is a well established brand known for its “curiously strong mints,”
but this ad campaign instead focuses on the highly recognizable tin that
can become an extension of a person. Through the use of photography
and subtle type, each tin tells a specific story.
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TELE YOUR STORY TELL YOUR STORY

Alwoids.com : A ! T@EDS
The mints with thealtipurposé tin.




LITTLE
LOBOTS

LITTLE ROBOTS: CHOOSE YOUR
OWN ADVENTURE APP PROTOTYPE

Little Robots is a collaborative educational choose-your-own-adventure style
mobile game prototype. The fun and simple layout of the app is juxtaposed

by fun colors and illustrations, leading to an application that can be visually
appealing for both children and adults who seek to learn more about agricultural
robots and their uses.
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CURSED AFFIRMATIONS

The packaging for this card deck is a play on the expected aesthetics of an
“affirmation card deck.” These affirmations are instead, unsettling, and
the vintage inspired illustrations and the muted color work in tandem to
further the ominous feeling.
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EMPRESS THEODORA
SKATEBOARD DECK

A skateboard deck that commemorates the life of one of history’s most
bad-ass women, Empress Theodora.



royal purple is the
noblest shroud

EMPRESS THEODORA




2

\\»__QMINT TEA)

SENTIMINT

Sentimintis a tea company that specializes in different varieties of mint
tea. The packaging explores vintage inspired illustrations and bright colors
while still keeping a clean and wholesome aesthetic-just like the tea

they create.
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Aubrey Ward
aubreywdesign.com
aubreyelward@gmail.com



